
 

 

 

 

 

 

 

 

PRESS RELEASE: 04.01.2010 
 

New research published in The Good Shopping Guide reveals the UK’s least and 
most ethical office technology brands 

 
Now more than ever we’re becoming increasingly aware of the environmental impacts of the systems we 
have in use in our offices and homes.  Good business investment means making responsible choices.  By 
choosing brands carefully and implementing responsible behaviour, businesses can support those 
manufacturers who respect the environment and do the most to promote good labour practises, without 
compromising on quality. 
 
The Good Shopping Guide reveals office technology giant Brother  as the leader in every category, from 
environmental reports, animal welfare and nuclear power, to political donations and human rights. Brother  
has achieved the highest score for any office equipment brand, beating Canon (60) and doubling the scores 
of big brand names such as Panasonic and HP (both scoring 40); companies that fail to meet criteria on 
ethical issues such as human rights, animal welfare and nuclear power. Following closely behind Brother  
are international technologies industry company, Ricoh and computer giant Amstrad, who score 90 and 80, 
respectively. See attached table for full sector results in detail. As an added merit, along with the UK’s 
leading ethical companies, Brother  is a member of The Ethical Accreditation Scheme, which certifies a 
high score in an overall analysis of its Corporate Social Responsibility record. For an information pack 
and further information, please see www.ethical-company-organisation.org.  
 
The 8th annual edition of The Good Shopping Guide reveals a huge disparity in corporate social 
responsibility standards in UK consumer goods companies.  The research uses ethical criteria including 
armaments involvement, animal welfare, carbon emissions, child labour, corporate corruption, environmental 
impact and more.  The guide enables ethical shoppers to channel their spending power in the most effective 
way possible.  Compiled from researching public records, campaign and government information, The Good 
Shopping Guide lists those companies that have a progressive attitude towards the environment, human 
rights and animal welfare, and penalises those that disregard or fail to uphold their social responsibilities.  
The eighth edition rates over 700 consumer brands in seven product sectors: Home & Office, Energy, Travel, 
Money, Food & Drink, Health & Beauty, Fashion. Please visit www.ethical-company-organisation.org for a 
sample PDF.  
 
Other top scoring companies in The Good Shopping Guide included;  
New Look Group Plc; Natural by Nature Oils; Good Energy Group Plc; Seasalt Ltd; Charity Bank; People Tree; Caurnie Soap Co; Medivac 
Healthcare Ltd (vacuum cleaners); Green Energy UK Plc; C Mobile Ltd; Woodex Ltd (Osmo eco paints); House of Goodness (Atmos boilers); 
Triodos Bank; Ecology BS; Honest Cosmetics; Green People Company (skincare); The Little Pet Food Company (Lily’s Kitchen); Monsoon Plc; 
Suma Wholefoods; The Village Bakery; Doves Farm; Redwood Wholefood Company (Vegi-Deli); Bio-D Co Ltd; Kingfisher plc (B&Q); Faith 
Products (Clear Spring); Casio Computer Co Ltd; Ecos Paints; GoinGreen (cars); Bskyb (Amstrad); Clipper Teas; Cafedirect; Essential Care; 
Aromatherapy Direct; Bodywise UK Ltd (Natracare); Hoover; Organico Realfoods Ltd; Food Brands Group; Equal Exchange (coffee); Cafédirect; 
Traidcraft Plc (chocolate); Highland Spring Ltd; McBride (Surcare washing up liquid); Premier Foods (Quorn & Cauldron foods); Hain Celestial 
Group (Linda McCartney); Rainbow Wholefood; Natural Organic Soap; Groupe SEB (kettles); Premier Foods Plc; Ecover.  

 
William Sankey 

Director, The Ethical Company Organisation: 
“As the world’s leading ethical shopping reference book, The Good Shopping Guide enables multitudes of 
consumers, trade buyers, NGOs, investors and government procurers to see clearly which companies and 

brands to support.” 



 

 

 

 

 

 

 

 

 
Tony Juniper 

“The biggest influence on companies comes from customers. The Good Shopping Guide provides everyone 
with the information they need to persuade powerful companies to behave more responsibly.” 

 
Juliet Davenport 

CEO, Good Energy Ltd 
“ The Good Shopping Guide provides the benchmark for consumers to be able to buy the best products from 

the best companies.” 
 

Louise Marshall, 
Head of Corporate Responsibility, Brother UK 

 “Helping businesses think greener, no matter what their budget, has always been one of our aims at 
Brother. Even before green became a fashionable topic, we’ve had a long standing reputation in putting the 
environment first. 
 
“Our investment has meant that our printers have achieved Energy Star and Blue Angel accreditations for 
their minimal impact, and we are able to accept 100% of our consumables such as toner cartridges at our 
state of the art recycling plant in Ruabon in Wales. We’re very proud of these achievements as a company, 
but what matters more is how we can help our wider customer community in the long term - this will be what 
really helps make a major difference to our environment.” 
 

 
 
 
Notes for Editors: 
 

– About The Good Shopping Guide: 
 

The Good Shopping Guide is the world’s leading ethical reference guide, listing the level of 
corporate social responsibility of the companies behind hundreds of everyday consumer 
brands. 15 different CSR criteria have been researched over a 5 year period and over 700 
brands are reported on.  
 
Review copies and cover shots are available on request. 

 
– About the Ethical Company Organisation (E.C.O):  

 
Established nearly a decade ago, the E.C.O. aims to promote a universally responsible 
corporate attitude towards people, animal welfare and the environment. 
 
It publishes the world’s best-selling ethical company reference book, The Good Shopping 
Guide. 
 
The organisation is a member of the Social Enterprise Coalition and a shareholder in fair-trade 
company Cafédirect. 

 
 
 



 

 

 

 

 

 

 

 

The Ethical Accreditation Scheme certifies a high score in an overall analysis of its Corporate Social 
Responsibility record. For an information pack and further information, pl ease call 0845 257 6818 or 
email accreditation@ethical-company-organisation.org.  
 
Please see attached example showing ethical company scores on Brother UK, Amstrad, Canon, Epson, 
HP, Konica Minolta, Kyocera, Lexmark, NEC, Panasonic, Ricoh, Sagem, Samsung, and Xerox.  The 
Good Shopping Guide features over 50 such sector tables. 
 
For exclusives on specific product sector tables and industry comment, please contact Lily Barker on 
press@ethical-company-organisation.org or call 07969 292 728. 
 
 
 



 

 

 

 

 

 

 

 

 
 
 
 
 
 
REPLY TO press@ethical-company-organisation.org 


